Dr. Babasaheb Ambedkar Open University
Term End Examination July — 2023

Course : BBA Date ¢ 30-July-23
Subject Code : BBA-401(NEW) Time ¢ 12:45pm to 03:00pm
Subject Name :  Marketing Management Duration ¢ 02.15 Hours
Max. Marks : 70
Section A
Answer the following (Attempt any three) (30)
1. What are the Elements of Marketing Concept?
2. Describe Functions of Marketing.
3. Which are the Factors Influencing Consumer Behaviour?
4.  Discuss Criteria for Market Segmentation.
5. Which are the Types of Channels of Distribution?
Section B
Answer the following (Attempt any four) (20)
1.  What is Marketing? Explain concept of Marketing.
2. Explain marketing mix in detail.
3. Discuss Marketing Concepts in depth.
4. Which are the Characteristics of Marketing Environment?
5. Write a note on product life cycle.
6.  Write methods of sales promgtion.
Section C
Part = A (Multiple Choice Questions) (10)
1 Which of the folfawing. is not a recognized area of opportunity for developing synergy?
A Functiofai B Processual
C Strategic D Managerial
2  Thereare . ~mainexternal elements of marketing mix.
A Two B Three
C Six D Four
3  Marketing comprises both buying and selling activities.
A Prof Henry B T.S. Tailor
C Prof Maslow D J.E.Pyle
4 Explain the following in context with the environment.
A Political elements B Social elements
C Technological elements D Economic elements
5  The disposable personal income refers to the
A Actual income B Gross income
C Total Income D All of the above
6 Research used to investigate the psychological reasons is called research
A Motivation B Marketing
C Management D Managing

Download all NOTES and PAPERS at StudentSuvidha.com


http://studentsuvidha.com/
http://studentsuvidha.com/

7 P.E.S.T. is Political, Economical, Social &

A Technology B Terminology
C Technical D None of the above
8  Age, Gender and Income come under which factors
A Socio —economic factors B Demographic factors
C Product factors D Qualitative factors
9 pricing the product above the level adopted by competitors.
A Premium Pricing B Discount rate Pricing
C Tender Pricing D Odd Pricing
10 Service environment refers to the context in which the is performed.
A Service B Product
C Goods D None of the above
Part — B (Do as Directed) (10)

State whether the following statements are true or false

Market Skimming is also known as Premium pricing.

Lowering the prices of products by creating a competitive environment.

Rapid proliferation of new measurable and targetable channels is in‘modern marketing.

Marketing is mostly right brained in Modern Marketing.

The environment includes political, social, technological and-economic elements.

Self-image is the picture a person of himself; how he sees himself and how others see

him.

Five forces model was given by Mc.Carthy.

Different marketing programs cannot be used-for different segments.

Price is the fourth major 1 ant component of company‘s total marketing mix.

10 C.P.A. stands for Cost p&&ction.
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